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CODE OF CONDUCT  
COMMON PRACTICES  
FOR ALL S-BANK 
EMPLOYEES

The Code of Conduct 
strengthens our identity and 
trust as S-Bank’s employees

At S-Bank, we all create and foster a 
culture where everyone can be proud 
of their work. Our success is based 
on the strong trust we build every 
day with each other, our customers, 
partners and society. Trust is built by 
consistently complying with laws, 
regulations and S-Bank’s values  
– not only when being looked at, but 
at every moment, in all our decisions 
and actions.

The Code of Conduct helps us do the 
right thing, even in the most chal-
lenging situations. These principles 
guide us in considering whether our 
actions are sustainable, fair and responsible in the eyes of the law, and in line 
with the values we stand for. The principles give us the tools and clear guide-
lines that enable us to face various situations confidently and make decisions 
that support our long-term success.

By committing to our common principles, we become stronger and can create 
a community where transparency, honesty and accountability are the norm.

Together, we can ensure that we continue to work in line with our values.  
While enabling a slightly more affluent tomorrow for every co-op member, we 
are building an S-Bank that will stand the test of time and sets an example for 
others. 

Riikka Laine-Tolonen, CEO
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WE ARE THERE FOR OUR CUSTOMERS 
We know our customers.  
We make our customers’ lives easier. 
We give benefits to our customers. 
We serve the customer.

WE TAKE RESPONSIBILITY FOR 
PEOPLE AND THE ENVIRONMENT 
We are fair and just. We help each 
other succeed. Our work community 
feels well. We make responsible 
decisions.

WE ARE CONSTANTLY RENEWING  
OUR OPERATIONS 
We want to learn and develop.  
We use the feedback we receive.  
We are proactive and try to 
anticipate.

WE WORK PRODUCTIVELY 
We create opportunities to work 
productively. We deliver results 
responsibly. We all benefit from our 
success.

S-BANK’S STRATEGY AND VALUES
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S-BANK’S  
CULTURAL FACTORS
S-Bank is a growing full-service bank with co-op 
members at the core of its operations. By following 
the cornerstones of our culture, we enable strong and 
sustainable growth.

WINNING

KNOWLEDGE- 
BASED

CUSTOMER- 
CENTRIC

FAST  
AND AGILE

INNOVATIVE COOPERATIVE
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WE ARE THERE  
FOR OUR CUSTOMERS
At the heart of our operations is the interest of S Group’s 
co-op members. We want to be a fair partner to our 
customers, with whom handling financial matters is easy 
and straightforward.

We listen to our customers when we develop our operations. We take respon-
sibility for the products and services we provide to our customers and help our 
customers solve any problem that may arise from them.

We act openly and honestly in accordance with good banking practice and keep 
our promises to each other, our customers and stakeholders. We engage in open 
dialogue with both our internal and external stakeholders. We communicate our 
activities transparently and openly.

Good banking practice have been defined for the financial sector to 
foster trust and transparency in banking. The principles of good bank-
ing practice include various operating practices related to the inter-
action between the customer and the bank.

WE KNOW 
OUR CUSTOMERS
We know our customers so that we can build customer 
relationships based on mutual trust, provide each 
customer with services that are just right for them, and 
ensure secure transactions.

Knowing the customer is S-Bank’s statutory requirement and a prerequisite  
for providing the bank’s services, and for opening and continuing contracts.  
In addition, with the customer’s permission or otherwise as permitted by the 
law, we may use customer information to provide customers with services that 
are just right for them, for example. 

The statutory obligation to know the customer refers to all those  
activities and information that ensure the customer’s correct identi-
fication and provide sufficient knowledge of the customer’s activities 
and background.
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WE TAKE CARE OF  
OUR PERSONNEL 
At S-Bank, the wellbeing and safety of employees are 
fundamentally important. Employee wellbeing is a 
prerequisite for achieving S-Bank’s goals.

We do not allow any form of harassment, bullying or discrimination. Work must 
not be detrimental to workers’ health or safety.

Wellbeing at work consists of a smooth everyday life, a functional way of 
working, sufficient competence, good management, and effective cooperation 
between the team and colleagues. The goal is that everyone feels good about 
being part of the work community.

We develop our practices systematically and with determination to ensure the 
equal treatment and wellbeing of our personnel. We support our employees’ job 
satisfaction and coping in many different ways. 

We pay constant attention to matters related to the wellbeing of our personnel 
at work. Competent supervisors and supervisory work also play a key role in 
the management of wellbeing at work and in the implementation of personnel, 
equality and non-discrimination plans.

WE RESPECT  
EACH OTHER  
AND EQUALITY 
For S-Bank, it is important to be able to offer its employ-
ees an equal working environment where everyone can 
feel that they are treated as equals. S-Bank has received 
recognition for its work for equality.

S-Bank monitors the employees’ experiences of how equality is achieved by 
asking them questions on equality and the equal treatment of employees in the 
work community survey, for example.

To maintain an equal working environment, we adhere to the following principles 
in our daily work.

• We value and respect each other.

• We act equally.

• We behave appropriately and fairly towards each other.

• We value each other’s work.

• We respect each other’s individuality and the diversity of our work 
community.

• When hiring new employees, we always prioritize the person’s qualifications 
and suitability for the position, not other factors.
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WE FOLLOW  
INTERNAL GUIDELINES 
At S-Bank, each of us is responsible for knowing and 
following internal guidelines and keeping our competen-
cies up to date with the support of supervisors.

Internal policies, principles and guidelines define S-Bank’s operating practices 
and the goals set by management. The guidelines create a framework for the 
entire bank’s operations and describe the operating models applied to imple-
ment the strategy and achieve the objectives within the framework of external 
regulation.

REGULATION

GROUP STRATEGY,  
GOALS AND BUDGET

MANAGEMENT SYSTEM AND  
GUIDELINE FRAMEWORK

We continuously train our personnel and management in regulatory require-
ments and internal practices. In everything we do, we ensure compliance with 
regulation and internal guidelines.

Each employee is required to have professional competence corresponding to 
their role. Supervisors ensure that both new and existing employees are familiar 
with the requirements of their role and the relevant instructions. In addition, they 
are responsible for ensuring that their competence is appropriate and up to date.

WE REPORT  
MISCONDUCT 
We offer our personnel, ombudsmen and other stake-
holders a confidential whistleblowing channel for 
reporting suspicions of misconduct.

The channel may be used to report a detected or suspected violation of guide-
lines or regulation, breach of contract, misconduct, or other inappropriate or 
unethical conduct. 
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WE PREVENT  
FINANCIAL CRIME 
Financial crime causes significant harm and costs 
to society, which is why we work closely with the 
authorities to prevent it. 

Our role is to ensure that S-Bank is not used as an instrument for money 
laundering, financing terrorism, violation of international sanctions, fraud, tax 
evasion, bribery, corruption or other fraudulent activities.

S-Bank does not accept funds of criminal origin and prevents the use of funds 
for illegal purposes. 

MONEY LAUNDERING attempts to obliterate the origin of illicit funds and 
make them seem legitimate.

IN TERRORIST FINANCING funds are channeled to terrorist activities or 
terrorist organizations. The origin of the funds may be a legal or illegal 
source.

INTERNATIONAL SANCTIONS are a part of the prohibitions and restric-
tions imposed by states and international organizations on the policies 
or activities of a state or group of people considered to be a threat to 
international peace and security. For example, sanctions include the 
freezing of the funds of a person subject to sanctions and the blocking 
of their transactions.
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WE TAKE CARE OF 
IN FOR MA TION SE CU RI TY 
AND DATA PROTECTION 
The processing of various types of data is a key part 
of our daily operations at S-Bank. We collect, save, 
use, store and process significant amounts of various 
confidential information.

The implementation of information security and data protection requirements, 
and personal data protection in all our activities, is therefore of paramount 
importance in ensuring the confidentiality of data and maintaining trust in us.

We always strive to ensure the protection of the personal data of our customers, 
employees and other stakeholders.

BANK SECRECY covers all information that the bank’s employees obtain 
about customers during their work. This information includes personal 
data, services used, financial position and family relationships. Bank 
secrecy protects not only individuals but also companies and other 
organizations. Under bank secrecy, we are only entitled to process cus-
tomer data to the extent necessary for our work duties.

DATA PROTECTION REGULATION applies to the processing of personal 
data of private customers, representatives of corporate customers and 
employees of S-Bank.

Customer information in our possession is subject to bank secrecy 
based on law. In addition, the information is protected as required by 
regulation in accordance with our data protection and information 
security principles.

WE PREVENT 
MARKET ABUSE 
The key objective of preventing market abuse is to 
safeguard the integrity of financial markets and improve 
investor protection. 

Each of us is obliged to report any signs of market abuse.

S-Bank employees are bound to secrecy regarding insider information and 
confidential information they obtain in the course of their duties or otherwise. 
The information must not be disclosed to anyone unless this is necessary for the 
normal performance of work.

INSIDER INFORMATION refers to information of a precise nature, which 
has not been made public, related to a financial instrument or the 
company, and which, if it were made public, would be likely to have a 
significant effect on the price of a financial instrument such as a share.

CONFIDENTIAL INFORMATION refers to information concerning orders 
either executed or awaiting execution carried out by customers or on 
their behalf, among other things.
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WE PREVENT  
CONFLICTS OF  
INTEREST 
Conflicts of interest arise as part of business, which 
is why preventing and managing them is particularly 
important.

We always try to avoid conflicts of interest in the first place. If this is not possi-
ble, we find effective ways to manage them.

We always treat customers equally and in accordance with good practice and 
the best interests of our customer. We also inform the customer about any con-
flict of interest that may have occurred.

A CONFLICT OF INTEREST is a situation where the interest of one party 
may cause harm to another party. S-Bank employees always prioritize 
protecting the interests of the customer first, the interests of S-Bank 
second, and only then their own interests.

Failure to identify and manage conflicts of interest can compromise 
the objectivity of decision-making.
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WE ARE  
INCORRUPTIBLE 
We are incorruptible. We do not accept or give bribes. 

S-Bank fights against bribery and corruption by maintaining and following its 
internal anti-bribery and anti-corruption policy. According to the policy, we have 
zero tolerance for bribery and corruption. We expect our employees and part-
ners to always act with integrity and transparency.

CORRUPTION is the abuse of one’s position or influence to seek undue 
advantage, for example.

BRIBERY is the offering or receiving of any advantage as an inducement 
for an action which is unethical, illegal or a breach of trust.

WE ACT  
RESPONSIBLY 
We are working to make it possible for everyone to have 
a slightly more affluent tomorrow. We offer our more 
than three million customers the opportunity to make 
responsible choices, and we also take good care of our 
employees. 

Co-op members and their family members get daily banking services from 
S-Bank free of charge, including a bank account, card and online banking codes. 
Our services are easily accessible: In addition to digital channels and our tele-
phone service, daily banking can be done in connection with a shopping trip to  
S Group stores.

Responsibility is a key part of our investment decisions, and we follow the prin-
ciples of responsible investment. In addition to the investment returns, we also 
aim to create societal benefits through responsible investing. Our principles are 
public, and we communicate about our operations openly.

S Group’s ambitious climate targets apply to all business areas, including 
S-Bank.
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